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Objectives of g

Packaging is a market and marketi [
, ; eting necessity, atleast fiye on..
can be ldennfiFd so far as product packaging is concerned. T;e ~Cliy

g:g?_ltlm protection — product identification — product convenience
1l generation and product promotion. These points -
given below. 4 4 POV c4n. b ot
1. Product protection. The primary objective of packaging is proe
of product§ Oor contents. It is the package that keeps the contents fres
and unspoilt by using moisture proof, vermin-proof and damage reg;
matcna_ls. I.t 1s powerful weapon to avoid shop-lifting, stealing in shon. L
protection is given to the products from their birth till their death o
product is protected against the possible theft, pilferage, leakage, “
breakage, contamination, deterioration, evaporation and so on,
2. Product identification. The products available in a shop on she
must be distingushable for easy identification. One brand is to be co “‘

2]

and distinguished from another. Next to brand names, packaging is an
easy and convenient method to identify the products of different prod
marketers. It is obvious that the packaging of one product is ve

different from another. Thus, it becomes a means of easy identificat;
size, the colour combinations, the graphics used in each package are
that can be easily remembered and recalled.

3. Product convenience. A packaging aims at providing mg imun
convenience to the purchasers, producers and distributors_alike. A Nical
designed product package facilitates product shipping, storage, stockin:
handling and display on the part of producers and distributors. It is causeq
product -density. Good packaging facilitates the ease of product use h
consumers. The best examples of this kind are — tear-tape, poriﬂé_suf,
squeeze bottles, aerosol cans, flip-tops pult-tubes, wrappers and the |ik
They increase consumer convenience to a great extent.

4. Product promotion. Product pack.age is a powerful promotion
tool. Packaging performs good many advertising functions. Atleast four a
emphasizing.

A. Self advertising — package design has supreme significance as
attracts consumers.

B. Point of purchase display — when we talk of display the
possibilities are — ‘window’ and ‘counter’ where the first does the work
attracting the consumers or prospects to ‘get in” and the second one gives!
omparison of ‘competitive products’ for consumer choice.

C. Media of advertising — the general appearance and the sell
eatures created by the packaging techniques decide the product success

D. Product publicity — free advertising is done through package-i
r flap advertising. : _ \ Ald“
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packaging. It is throw away containers that have created problems. To pre
the physical environment, a company is sure to design = maching pa
strategy. The purposes of such a Strategy may be returnable bottles
containers, use of containers that decompose over a reasonable S dof t
use of light weight packaging material and arranging of packaging
and recycling it. That is why, many manufacturers are now packa

products in reusable containers as a means of recycling the packaging

Further, research is continually carried out to devs:lop ne\gfl pl;a;kagmg mz g
that are’ bio-degradable or that minimise potlution probiems.




